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Through the analyze to the online investigation result and the exist operator 
situation，considering the marketing environment of Mobile’s mobile payment，this 
thesis entirely analyzes and discusses the current developing situation and the existing 
question of mobile payment domain from the technical side and the commercial side，
puts forward a concrete suggestion of market expansion，price strategy, income 
analysis，etc．，with the purpose to push the development of mobile payment service of 
Communication Operators in a healthy way． 
There are three main modes of the development of mobile payment major 
operations from all international viewpoint，Led by the mobile operator-led business 
model，it has begun to take shape in Japan；led by the financial institutions business 
model，it has developed rapidly in South Korea；led by a third party payment 
platform，it has been basically established in the European Union．Combinate the 
three kinds of business model with China's basic national conditions，and analysis it 
using‘SWOT’will show any kind of copying Can not fully meet the conditions of our 
country's development needs．On this basis, present business model a suitable to 
China's development for mobile payments. 
Through the above analysis, the main conclusions are:first,the market of mobile 
payment is huge, and growing rapidly. But There are still some problems constrained 
the development of mobile payment, in technology, business development, system, 
user habits, etc;Second,the mobile operator can, through technical innovation, 
multi-channel marketing, portfolio marketing,and matrix methods of management to 
promote mobile payment the healthy and rapid development;Third,At present the 
quite suitable our country’s motion payment business model should be a mobile 
payment operators and financial institutions through the establishment of third-party 
payment platform co-led business model. 
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图 1-1 移动支付分类 
目前中国大部分通过移动网络进行移动支付都是依靠诸如 SMS、SAT、WAP
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